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Water losses have come to replace fire and theft as 

the most common type of loss and have become the 

single major source of insurance claims. Studies show 

that water damage claims now account for almost 

50% of all paid claims.  

 

The average cost of water damage claims rose 117% 

from $7192 in 2002 to over $15,500 in 2012. 2013 

saw a significant rise in water damage claims with a 

total of $3.5 billion – the most expensive year on 

record.  

 

Many believe that historical claims may no longer be 

predictive of future claims. Why is the past no longer 

predictive of the future?  

 

• Climate changeClimate changeClimate changeClimate change    

It was reported that the average temperature in 

Canada has risen 1.3 degrees Celsius which 

increases the frequency of storms. We now 

experience an additional 20 days of rain each year 

over what was experienced in 1950.  

 

• Aging and inadequate infrastructureAging and inadequate infrastructureAging and inadequate infrastructureAging and inadequate infrastructure    

The current state of infrastructure in Canadian 

municipalities is believed to be a significant 

contributor to the increase in water damage 

claims for Canadian insurers. Public infrastructure 

is the backbone of our economy and quality of 

life, but after decades of underinvestment, 

Canada is only just beginning to confront its 

‘infrastructure deficit’, a backlog of delayed 

repairs and construction that hurts every 

Canadian family and business.  
 

 

Continued on page 2 

Insurance Industry News 
for the Business Owner 
Jessica Criddle, SeaFirst Insurance 

Welcome to the ninth edition of our industry 

newsletter, specifically designed for you, the 

business owner. 

We hope to share with you articles that are 

affecting the insurance industry and, therefore, 

affecting your business decisions. 

Please feel free to contact your broker directly if 

you’d like to discuss any of these issues 

personally (or if you have any suggestions for 

articles in future issues of the newsletter). 

Our Commercial Insurance Brokers: 

Dan Olive (Saanichton) 250-652-5157 

Shawn Fehr (Westshore) 250-478-9110 

Scott Preston (Brentwood) 250-652-1141 

Mike Garside (Salt Spring) 250-537-5527 

Jody Bradley (Pender Island) 250-629-3789 

Bob Jones (Brentwood) 250-652-1141 

Larry Lesage (Brentwood/Salt Spring) 250-652-1141 

Doug Guedes (Sidney) 250-656-9886 

Gary Law (Oak Bay) 250-592-5544 

Scott Mennie (Westshore) 250-478-9110 

Garrett Hartley (Brentwood) 250-652-1141
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• Lifestyle changes Lifestyle changes Lifestyle changes Lifestyle changes     

In the past, most homes had unfinished 

basements so if there was water damage, the 

repair costs were minimal. Now most homes 

have finished suites so there are often more 

than one family living in the home, which 

results in higher water consumption, therefore 

an increased chance of a loss. Dishwashers and 

washing machines are common in almost all 

homes and that increases the chance of an 

occurrence. Condominiums have units stacked 

on top of each other increasing the odds that 

more than the unit where the water originated 

will be damaged.  People now take extended 

periods of time away from home for vacations 

and/or travelling for work – and often do not 

turn off their water during this time.  

 

• ConstructionConstructionConstructionConstruction----related issuesrelated issuesrelated issuesrelated issues    

Some issues surrounding construction include; 

the rapid pace of construction, the age and 

quality of construction, and the codes 

governing construction. Building materials in 

the past were built to last; now manufacturers 

sell products with a shelf life (i.e. 10 years for 

hot water tanks). Cheaper building materials 

have been developed to produce cost savings 

measures which make buildings more 

affordable but mean the materials will fail more 

frequently (i.e. plastic plumbing pipes vs 

copper).  

 

Insurance companies must take a look at these 

challenges and come up with an effective solution 

with results and targets that can be measured and 

changed as the environment continues to evolve.  

They must rely on the growing amount of risk-

specific information in order to identify areas 

where exposures might be deemed too risky. This 

will protect their company as well as their actuaries 

to build books of business that are more 

diversified, balanced, and do not leave themselves 

overexposed to any single catastrophic water 

damage loss.  

 

 

� This holiday season we once again participated 

in the annual Victoria Festival of Trees at the 

Fairmont Empress Hotel. The hotel was filled 

with beautifully decorated trees to raise funds 

for the BC Children's Hospital. The event raised 

a grand total of over $129,000 this year! See 

below for a photo of our tree that displayed 

decorations hand-crafted by the SeaFirst staff.  

 

 From July to December, we collected $2105.15 

from staff for Jeans Day, which was donated to 

the Children’s Health Foundation. These funds 

will be used to help purchase testing equipment 

for doctors and staff at the Ledger House with a 

mental health inpatient program, and Anscomb 

the outpatient program, both of which operate 

at the Queen Alexandra’s Centre for Children’s 

Health.



Setting up a new Employee Benefits Plan? 

The Top 10 ½ things you should know… 
    

Written by Nicole Ardiel, McVagh Cunningham Group 

    

1. When considering the plan design, it’s a good idea to start with a basic program, and add better options to it 

later.  Remember: it’s much easier to give extras and opportunities to the employees, than to take them away. 

 

2. Think of this plan as an on-going commitment.  Although the agreement with the insurance company is month-

to-month, consider the plan as a continuing benefit (and expense). 

 

3. Most employers split the cost with the employees, usually at 50%-50%.  You can pay more, even up to 100%.  

We don’t recommend paying less than 50%, in order to ensure that it is not cost-prohibitive for the employees. 

 

4. We strongly suggest that this plan be mandatory as a condition of employment.  Employees can waive out the 

Healthcare and/or Dentalcare benefits, if they have spousal coverage elsewhere. 

 

5. If employees have spousal coverage they can choose to “double up” and take family coverage on both plans, or 

they can waive health and dental on one plan. This decision to double-up must be made at the employee’s 

effective date on the plan. 

 

6. There is no waiting period for employees to start making claims on a new plan.  If you have a start date of 

February 1
st
 (for example), then employees can go to the dentist that day. 

 

7. The plan will renew every year, at which time the premium will adjust.  Generally speaking, you should expect 

an increase; however, decreases do happen from time to time.     

 

8. All employees and their dependents must be insured through the provincial healthcare plan (MSP) in order to 

access the Extended Healthcare on the plan.  The Extended Healthcare is not a replacement for MSP.   

 

9. Most carriers have an online system for employees to access information on their coverage and claim forms.  

There is also advanced technology for electronic claims submission and communication to the insurance carrier.   

 

10.  Remember, this is not meant to be a job for you. If you work with an experienced and reliable benefits advisor, 

they should be there to help you manage the plan and answer any questions that arise.   

 

10 ½.  Have more questions?  Phone us or visit our website.  250.475.1108  www.mcgltd.ca  

 

 

 

    

    

McVagh Cunningham Group is a full-service financial planning firm in Victoria.  Deneen Cunningham, Nicole Ardiel and Alyx 

Gilgunn offer their specialized vocations in unique ways to help you, the business owner, with every aspect of financial planning, 

insurance and employee benefit strategies.  You own a business, so you 

know that acting on decisions is critical. We help our clients make some of 

the tough choices about their money and their benefits. By empowering you 

to make smart decisions about your planning, we help deliver real results. 



 

  Commercial Insurance RepresentativeCommercial Insurance RepresentativeCommercial Insurance RepresentativeCommercial Insurance Representative    
 

Written by Rachel Lenkowski  

 

 

 

Garrett Hartley is a rising star at SeaFirst 

Insurance Brokers. Though he’s a very busy, hard-

working man, we took the time to ask him some 

questions about his work, his interests, and the 

things he cares about.   

 

How long have you been with SeaFirst Insurance How long have you been with SeaFirst Insurance How long have you been with SeaFirst Insurance How long have you been with SeaFirst Insurance 

Brokers, and what is your role or specialty within Brokers, and what is your role or specialty within Brokers, and what is your role or specialty within Brokers, and what is your role or specialty within 

the company? the company? the company? the company?     

I’ve been with SeaFirst for over two years now. For 

the last year I have been working as a Commercial 

Producer.  

 

Why did you choose to work with SeaFirst Why did you choose to work with SeaFirst Why did you choose to work with SeaFirst Why did you choose to work with SeaFirst 

Insurance Brokers? Insurance Brokers? Insurance Brokers? Insurance Brokers?     

I chose to make the move to SeaFirst because of 

the small business feeling I got from the company. 

They have great relationships with their staff and 

clients; everyone feels like part of the same team. 

Along with the small business feeling that SeaFirst 

cultivates, they also have the ability to access 

markets comparable to those of larger businesses. 

The potential for advancement was one of the key 

reasons I joined the SeaFirst group.  

 

In your area of insurance expertise, what common In your area of insurance expertise, what common In your area of insurance expertise, what common In your area of insurance expertise, what common 

misunderstandings do people oftenmisunderstandings do people oftenmisunderstandings do people oftenmisunderstandings do people often    have? have? have? have? Are Are Are Are 

there any general areas of liability and there any general areas of liability and there any general areas of liability and there any general areas of liability and 

insurance that youinsurance that youinsurance that youinsurance that you    think the public could be think the public could be think the public could be think the public could be 

helped to understand better? helped to understand better? helped to understand better? helped to understand better?     

  

The most common misunderstanding people have is 

that the product with the cheapest price is their best 

option. It is understandable that many people feel this 

way, especially if they have never experienced the 

claims process. But having a product that is 

underwritten correctly for a client’s class of risk that 

stands up (if or when a claim is made) is of primary 

importance. A correctly underwritten product paired 

with hassle free claims process is extremely valuable 

to clients and should be considered along with 

pricing.  

 

What do you do for fun and personal interests outside What do you do for fun and personal interests outside What do you do for fun and personal interests outside What do you do for fun and personal interests outside 

of work? of work? of work? of work?     

I love staying active by playing basketball, flag 

football, golf, hiking, snowboarding, etc. I really enjoy 

working with Doug Strong here at SeaFirst who has 

similar interests. He provides opportunities for the 

SeaFirst staff to join him on some of his adventures 

such as the annual SeaFirst Rafting Trip.  

 

SeaFirst Insurance Brokers is known for its community SeaFirst Insurance Brokers is known for its community SeaFirst Insurance Brokers is known for its community SeaFirst Insurance Brokers is known for its community 

involvement and support of charities. What are some involvement and support of charities. What are some involvement and support of charities. What are some involvement and support of charities. What are some 

of the things you care about? of the things you care about? of the things you care about? of the things you care about?     

In this last year I was involved in Victoria’s first 

‘Canstruction’ event. This was put on by one of my 

clients, The Dahlia Society. Some of the SeaFirst staff 

and I, along with 8 other businesses in the Victoria 

area spent two days constructing a sculpture made 

entirely of canned food. The event was held at Mayfair 

Mall where people voted on their favorite sculptures. 

Afterwards all the cans of food and the money raised 

were donated to the Mustard Seed to help the 

homeless. For the past 2 years I have run a 

‘Movember’ campaign to raise money towards 

prostate cancer research. Both years I’ve raised 

roughly $300 through donations from staff and 

clients. (Garrett would not allow us to share a photo of 

his rather splendid mustache at the time of this 

interview. It truly was splendid).  

 

Garrett Hartley is a warm, approachable, and 

intelligent broker here with us at SeaFirst Insurance 

Brokers. He works primarily out of our Brentwood Bay 

branch from where he is able to work with businesses 

of all sizes throughout the Great Victoria, Saanich 

Peninsula, and Southern Gulf Island regions.  
 



Trade	Guard	Release

 

SeaFirst is excited to announce the release of our newest 

product, Trade Guard!  

 

Trade Guard is an online insurance source for small 

contractors. As a first time customer, you are able to 

obtain a quote, purchase coverage, and view your policy 

and wordings directly from the website. Once you have 

created an account, you can access your policy information 

at any time. You have the option to upgrade your coverage, 

make changes to it, and request proof of insurance: all 

from the website!   

 

The standard policy includes General Third Party Liability with the option of a $2,000,000 or $5,000,000 

limit. You can also choose to purchase Optional Coverages such as; Tools & Equipment Floater, Installation 

Floater, and Office Contents Floater.  

 

This insurance package is ideal for small contractors and tradespeople with gross sales of less than 

$500,000 annually that work primarily on residential properties in Western Canada. Trade Guard offers 

coverage for a wide variety of trades, such as; carpenters, cleaners, electricians, flooring contractors, 

gardeners, painters, plumbers, graphic designers, and many more!  

 

Why should you choose Trade Guard? Competitive prices, simplicity, and convenience are all good reasons. 

It is particularly useful for clients who work most days and can’t connect with an insurance broker during 

‘office hours’. This service is available 24/7 with access to your policy information at all times on your PC, 

laptop, or mobile phone.  

 

Please visit www.tradeguard.ca today for a free, no-obligation quote! If you have any 

questions about this product, you can contact us on our toll-free number 1-855-452-

5157 or e-mail info@tradeguard.ca, and one of our Trade Guard professionals will be 

happy to assist you.  

        
 

 

 

 

Do you have a question or issue you’d like addressed in our newsletter?  Simply email Jessica at 

jcriddle@seafirstinsurance.com and we’ll see if we can get the answers you need! 


