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Insurance Industry News 
for the Business Owner 
Jessica Criddle, SeaFirst Insurance 

Welcome to the seventh edition of our industry 

newsletter, specifically designed for you, the 

business owner. 

We hope to share with you articles that are 

affecting the insurance industry and, therefore, 

affecting your business decisions. 

Please feel free to contact your broker directly if 

you’d like to discuss any of these issues 

personally (or if you have any suggestions for 

articles in future issues of the newsletter). 

Our Commercial Insurance Brokers: 

Dan Olive (Saanichton) 250-652-5157 

Shawn Fehr (Westshore) 250-478-9110 

Scott Preston (Brentwood) 250-652-1141 

Mike Garside (Salt Spring) 250-537-5527 

Jody Bradley (Pender Island) 250-629-3789 

Bob Jones (Brentwood) 250-652-1141 

Larry Lesage (Brentwood/Salt Spring) 250-652-1141 

Doug Guedes (Sidney) 250-656-9886 

Gary Law (Oak Bay) 250-592-5544 

Scott Mennie (Westshore) 250-478-9110 

Garrett Hartley (Brentwood) 250-652-1141
 

Canada’s New Anti-Spam Law 

 

 

Effective July 1st, 2014, Canada’s new Anti-Spam 

Legislation (CASL) will go into effect. CASL is a new 

anti-spam law that will apply to all electronic 

messages (i.e. email, texts) that organizations send 

to promote ‘commercial activity’.  

The purpose of the law is to encourage the growth 

of electronic commerce by ensuring confidence 

and trust in the marketplace. To do so, CASL 

prevents harmful and unreliable forms of spam 

from occurring in Canada. CASL will regulate 

Commercial Electronic Messages (CEMs) and 

requires Canadian and global organizations that 

send CEMs within, from, or to Canada to receive 

prior consent before sending messages. Consent 

can either be express or implied. Express consent 

can either be written or oral consent. Implied 

consent means the consent that may be implied by 

any number of different scenarios stated in the 

CASL, including the sender and recipient having an 

‘existing business relationship’ or an ‘existing 

non-business relationship’.  

A Commercial Electronic Message (CEM) is defined 

as any electronic message that encourages 

participation in a commercial activity such as an e-

mail that contains a coupon or tells the recipient 

about a promotion or sale.  

CASL also mandates that every CEM meet certain 

requirements, such as prescribed information 

about the sender and an easy to use ‘unsubscribe’ 

option.  

 
Continued on page 2 
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Even requests for consent are CEMs, and so a 

business must have consent in order to even 

send the request for express consent to begin 

with. There is no possibility of pre-checking “I 

consent” boxes, or of burying consent in privacy 

language or other terms and conditions. The 

user must take a positive action to indicate their 

consent, such as by proactively checking a blank 

box.  

Businesses will have a three-year grace period 

after July 1st, 2014 to verify and confirm consent.  

The penalties for not complying with the new 

anti-spam act are severe – this includes fines of 

up to $1 million for individuals and up to $10 

million for corporations. The general public will 

report violations through the fightspam.gc.ca 

website, and the CRTC can publicly name 

violators and punishments. On July 1st, 2017, 

private individuals will be able to pursue CASL 

contraventions through private lawsuits, with 

compensation equal to damages and expenses 

plus up to $200 per violation to a maximum of 

$1,000,000 per day.  

Whether pursued by CRTC or through private law 

suits, officers and directors of companies are 

personally liable if they directed, authorized, 

assented to, acquiesced, or participated in the 

violation or contravention. Employers are also 

responsible for the acts of their employees. 

Because of this, businesses must take care to 

conduct themselves, and directors and officers 

must exercise their duties, to avail themselves of 

CASL’s general ‘due diligence defense’. If a 

breach is found, evidence of the due diligence 

measure undertaken by the business may act as 

a full defense or factor into damages or 

penalties.  

As July 1st is just around the corner, we would 

like to remind all our clients that once CASL 

comes into force, it is immediately enforceable 

and compliance is mandatory!  
 

SeaFirst is proud to have participated in the first SeaFirst is proud to have participated in the first SeaFirst is proud to have participated in the first SeaFirst is proud to have participated in the first 

ever “Canstruction” event, which took place at ever “Canstruction” event, which took place at ever “Canstruction” event, which took place at ever “Canstruction” event, which took place at 

MaMaMaMayfair Mall from May 30yfair Mall from May 30yfair Mall from May 30yfair Mall from May 30thththth    ––––    June 8June 8June 8June 8thththth. Canstruction . Canstruction . Canstruction . Canstruction 

is a charitable organization that hosts competitions is a charitable organization that hosts competitions is a charitable organization that hosts competitions is a charitable organization that hosts competitions 

where teams build structures made out of cans of where teams build structures made out of cans of where teams build structures made out of cans of where teams build structures made out of cans of 

foodfoodfoodfood    that arethat arethat arethat are    displayed to the public. All food and displayed to the public. All food and displayed to the public. All food and displayed to the public. All food and 

funds raised were donated to the Mustard Seed in funds raised were donated to the Mustard Seed in funds raised were donated to the Mustard Seed in funds raised were donated to the Mustard Seed in 

Victoria. SeaFirst’s display showcased three Victoria. SeaFirst’s display showcased three Victoria. SeaFirst’s display showcased three Victoria. SeaFirst’s display showcased three 

Canadian gold medal hockey playing beavers Canadian gold medal hockey playing beavers Canadian gold medal hockey playing beavers Canadian gold medal hockey playing beavers ––––    

check check check check out the photoout the photoout the photoout the photo    below!below!below!below!    
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How	to	Avoid	an	Insurance	Claim

The most common insurance claims by small businesses are: Machinery Breakdown, Tools of Trade, Glass, Theft by 

Employees, and Liability. Here are some helpful ways to avoid these types of claims:  

 
MACHINERY BREAKDOWN:  

 

� Maintain your machinery properly and keep a regular maintenance schedule 

� Be proactive and repair or replace older machinery 

� Have regular testing/inspections done on your machinery  

 
TOOLS OF TRADE: 

 

� Secure and lock up your tools  

� If you keep your tools in a trailer, park it in a secure area like a shed or garage to try and minimize the ability 

for someone to simply come and take it 

� Remember: ICBC Autoplan does NOT cover tools (or any property) stolen from a vehicle. 

 
THEFT BY EMPLOYEES: 

 

� Ensure that the staff that are responsible for paying invoices and handling the banking take regular holidays. 

Employees who are embezzling money are usually reluctant to go on holidays so they can stay at work and 

continue to cover their tracks 

� Make sure the passwords on your financial systems don’t include obvious words like “admin” or “password” 

� Have regular external checks done on your bookkeeping 

� Make sure two staff members sign off on any money being paid outside the business 

  
LIABILITY: 

 

� Assess the risks in your business with the help of your professional advisers  

� Ensure that you have contracts in place for any services you provide to a third party 

� Examine contracts you sign so that you’re not inadvertently indemnifying people you do business with for any 

issues they cause  
 

GLASS: 

 

� Protect glass windows with the use of bars, metal screens, or burglary resistant glazing materials 
 

 

 

Trade GuardTrade GuardTrade GuardTrade Guard©    ––––    Coming Soon!Coming Soon!Coming Soon!Coming Soon! 

SeaFirst has been busy working on the launch of our newest product, Trade 

Guard©. This product offers the convenience of setting up a policy online from 

your home computer or even mobile phone. Trade Guard© is designed 

specifically for small contractors who work primarily on residential properties in 

British Columbia, Alberta, Saskatchewan, and Manitoba. The package includes 

General Third Party Liability coverage, with options to purchase coverage for your 

tools, equipment, building materials, and office contents. Stay tuned for more 

information coming soon!     
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No organization is safe from data breaches, 

especially small companies without access to the 

same resources as larger businesses. More than 

90% of data breaches affect small businesses, and 

as criminals continue to develop more 

sophisticated hacking methods, vulnerability 

continues to rise.  

It is critical for every business to help their 

customers understand security risks as well as 

recommend security methods to help protect 

their information from being compromised. Data 

breaches can be expensive, and can cost an 

average organization more than $5 million per 

incident. It is critical that merchants take action 

to ensure the safety of their customers and take 

necessary steps to pay fees and charges 

associated with a data breach, including notifying 

their customers.  

Credit monitoring is also very important. 

Merchants may be required to provide all 

customers affected by a data breach with a year’s 

worth of credit monitoring. They also must 

undergo a forensic exam to determine the extent 

of the incident. The forensic exam requires 

merchants to shut down their POS systems for 

several days, resulting in lost time and money for 

the business. Card issuers may require merchants 

to pay the cost of reissuing debit and credit cards 

that have been compromised, often resulting in a 

$3-$5 fee per card. Other costs may include PCI 

compliance fines charged by card associations 

(which range from $5,000-$50,000), and liability  

 

 

costs associated with the fraudulent use of 

payment cards after a data breach.  

Besides financial costs, businesses must be aware 

of the reputation damage caused by a data 

breach. The loss of customers and negative 

reputation can be just as damaging as direct 

costs.  

One of the first recommendations to avoid a data 

breach is to make sure your POS device is 

compatible with EMV technology. A POS device 

that is compatible with EMV can read cards that 

contain embedded microprocessors or chips that 

interact with the device. These smart chips enable 

stricter cardholder verification to protect against 

fraud for EMV transactions. 

There are two points in the transaction process 

where data is most vulnerable: pre and post-

authorization. By layering EMV with encryption 

and tokenization, merchants not only lessen the 

chance of fraud but also protect the cardholder 

data once the payment method and consumer are 

validated. Using encryption during pre-

authorization, card readers transform plain text 

information into a non-readable form called 

‘Cipertext’. The card data captured and 

transmitted at the POS becomes secure and is 

rendered useless if it is stolen. On the back end 

during post-authorization, tokenization can be 

used once the cardholder’s data has been read. 

Tokenization protects the sensitive information 

by replacing the actual card number with a 

sequence of randomly generated numbers to be 

safely stored and that can be used for back office 

processes.  

Small businesses can’t afford to suffer the 

financial and reputational losses associated with 

a data breach. It is good practice to keep your 

customers informed of the risks and 

consequences and preparing them with the 

technologies to keep them safe.  

 

Do you have a question or issue you’d like addressed in our newsletter?  Simply email Susan at 

sbigelow@seafirstinsurance.com and we’ll see if we can get the answers you need! 


